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The òWhy & Howó of

Digital Printing



Do you like to see your name in print?



Statistics say you answered òYes!ó

People are 5xmore likely to 

read a printed piece if it has their 
name on it.*

*Print Industries of America and Info Trend's 2010 study 



òWhyó Digital Printing?

ÅPersonalization/Variable Data

ÅCost effective for small print runs

ÅMinimal set up time = Quick turnaround time

ÅVibrant Color Reproduction

ÅNational Marketplace

ÅProducts can be entered into the mail stream anywhere in 

the U.S. allowing us to compete nationally.



òHowó to maximize the benefitsé. 

ÅTargeted Marketing

ÅCross Media Campaigns

ÅPhoto Books

ÅDemand Publishing

ÅTranspromo



Targeted Marketing:

Amana General Store Appliances Direct Mail

Targeted List:

ÅClient provided mailing list from 
current customer database. 

Results:

Å45% increase in sales from the 
previous best results.

ÅWednesday night special event 
also resulted in the best sales for 
the first night of the event with a 
37% uplift over the previous best 
number.


